
Thank you for joining us!
We will begin at:

11:00 am PST
12:00 pm MTN
1:00 pm CST
2:00 pm EST

Audio: 312-878-0222
Access code: 396-349-826
Enter PIN # on your screen

Social Media Webinar:
How to Build Trust into Your Brand

@WebMarketing123
#wm123



Who Is Webmarketing123?

• Search Engine Optimization (SEO)

• Pay-Per-Click Management (PPC)

• Social Media Marketing (SMM)

Search Marketing and Social Media Agency:



Topics for Today’s Social Media Webinar

1) How to Get Initial Engagement

2) Starting and Maintaining a Conversation 

3) Build the Conversation into a Relationship



Top Priorities for Marketers



Level of User Engagement



The Vast Landscape of Social Media
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• Add a Profile picture, Location and Short Bio/About Us

• Research Social Media users relevant to your industry to follow 
and reach out to

• Share relevant information in the industry—not about your 
brand!

How to Get Initial Engagement

DO’s:



How to Get Initial Engagement

• Update Status/Tweet Spamming

• ―Me, Me, Me‖

• Ignore any comments about your brand—on any Social Media Tool

DON’Ts:



Topics for Today’s Social Media Webinar

1) How to Get Initial Engagement

2) Starting and Maintaining a Conversation 

3) Build the Conversation into a Relationship



Starting and Maintaining a Conversation

Ways to Start Conversation

•Ask Questions!

•Share any kind of brand-neutral information—press releases, blog posts, 
relevant articles

•Comment on posts, pictures, tweets, status updates—any space where 
you can show your genuine interest in someone else



Starting and Maintaining a Conversation

Don’t be Afraid to use the Following: 

•Exclamation Marks!!!

•Emoticons (appropriately) J

•Un-Corporate Words –Cool, Awesome, Sweet, Right-on, Great
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Build the Conversation into a Relationship

“You had me at Hello…”

Doesn’t 
Work



Build the Conversation into a Relationship

Building Relationships Online Requires:

•Consistent Attention

•Sincerity

•Sharing



Build the Conversation into a Relationship

How to Organize your Responses

Create a list of followers/fans/contacts that have:

•Twitter:      Sent you a personal Direct Message (DM)
Re-Tweeted (RT) your tweets
@reply outreach

•Facebook:   Became a Fan
Commented or Posted on your Wall

•LinkedIn:     Joined your group
Posted or joined discussions

•Blog: Commented on your posts –check if they have SM tools



Frequently Asked Questions

What you should do to help build your brand: 
•Should I use my Company logo as a Profile Picture? Sure, why not!

•Should the colors/design on my Social Media Accounts match my Company 
website? Yes.

•Should the tone of my content match that of my website? No—unless your 

website is super casual!

•Aside from my logo as a Profile Picture, where else can I promote my brand? 
You shouldn’t. Make your brand apparent, but not overwhelming.

•You say don’t spam tweets—so, how often should I tweet? Try not to tweet 

more than once per hour. Overall, 3 a day is great—morning, noon and early 
afternoon.

•What kinds of things can I post about my company, without looking spammy?
Pictures! Videos, events, any media that shows personality behind your 
company. 



Contact Us for a detailed Custom Analysis of your website!

Please contact: 

Andrew Dobbs

(800) 619 1570
Andrew.Dobbs@Webmarketing123.com

Search Engine Marketing ïA PerspectiveContact Information


