The Power of Social Media and Search

Thank you for joining us!
We will begin at:
10:00 am PST
11:00 am MTN
12:00 pm CST
1:00 pm EST

Audio: 484 -589-1011
Access code: 488 -815-346
29 Enter PIN # on your screen
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The Power of Social Media and Search :
Todayos Speakers

Paul Taylor
CEO Webmarketing123

paul.taylor@webmarketing123.com
Twitter: @Webmarketing123

Webmarketing123 is a Search Engine
Marketing and Social Media Marketing
Agency

Jeanne Hopkins

Dir. of Marketing HubSpot

jhopkins@hubspot.com
Twitter: @jeannehopkins

HubSpot provides inbound marketing
software that helps your business get found
on the internet
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What 060s Webmar keti n

Search Marketing and Social Media Agency:

A Search Engine Optimization (SEO)

A Pay-Per-Click Management (PPC)

A Social Media Marketing (SMM)
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HubSpot ?
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Wh a't

A Founded in July 2006; grew out of research at MIT

A Sells inbound marketing software
A 2,000+ customers; 120+ employees

HubSEYH
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Topi cs for Todayos

1) How Social Media and Search fit together strategically
In your marketing plan

2) Why your business needs a blog for lead generation and
brand building

3) The top 3 starting points for Social Media: Where your
company should start and why
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The Challenge? So Many Pieces!
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- .
Social Media and Search Work Together

Integrate Social Media and SEO to Maximize Your Sales
Opportunity
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Topi cs for Todayos

2) Why your business needs a blog for lead generation and
brand building
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Why your business needs a blog:
Lead Generation and Brand Building
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Why your business needs a blog:
Lead Generation and Brand Building

Commenting Reading

Writing
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Why your business needs a blog:
Lead Generation and Brand Building

BlogsT nThe Swiss Army Knife o

Source: Forrester
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